MASTERING Tackling social media marketing may seem like a daunting task,

SOCIAL MEDIA for but think of it as an exciting adventure with endless possibilities.
ENTREPRENEURS Use this cheatsheet as your copilot every step of your journey.

BY PATRICK GAMALIEL

1. Choose the Right Platforms

Not all platforms are created equal. Each social media site caters to different demographics and content types.

Facebook: Ideal for reaching adults Twitter (X): Popular among users
aged 25-54. Great for broad reach aged 18-49. Excellent for real-time

TikTok: Favored by Gen Z and young
millennials. Short, engaging videos

Instagram: Best for users aged 18- YouTube: Widely used by ages 15-45. LinkedIn: Primarily professionals

34. Perfect for visual storytelling Perfect for long-form video content aged 30-49. Great for professional

and community building. updates and customer interactions. ! to capture younger audiences.
and influencer collaborations. and tutorials. networking and B2B marketing.

2. Create Engaging Content

Content should be informative, thought-provoking, entertaining, or a mix of o </> °
these elements to engage your audience.

Content Ideas: irali

User-Generated Content (UGC):
Share stories and posts from your fans.

"How To's"/DIY/Life Hacks:
Tutorials or tips that solve common problems.

"Did You Know":
Interesting facts related to your industry.
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Using Products Incorrectly:
Funny skits showcasing product misuse.

Interactive Polls and Quizzes:
Interactive but needs to be fun and relevant.

Parody Videos:
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Short parodies are humorous and engaging. iy O Quick Tips S
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Behind-the-Scenes Content: ;- = Mix different content types to keep your \
Insightful and personal but may need a unique R .‘ audience engaged. Use high-quality ‘
or compelling angle to go viral. ‘\ visuals and relatable language. /’

3. Timing is Everything auicK

Posting at the right time can significantly boost engagement

Facebook & Instagram: Capture
users during mid-morning and early
afternoon breaks and during evening
unwind, increasing the likelihood of

6AM 8AM 10AM 12AM 2PM 4PM 6PM 8PM 10PM

'
| :
! '
: '
'
! '
' t.
10 AM - 3PM 6PM-9PM g Sngagemen !
Facebook O O i Twitter (X): g/I%rning commqtestqnd !
1 evening wind-downs are prime times
G AN O AM o8 o 1 forreal-time updates and :
- - I interactions. 1
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y LinkedIn: Catch professionals during :
1 commuting hours and right after '
7AM -9 AM 5PM-6PM 1 work when they are likely to engage
LinkedIn O ) : with career-related content. :
: TikTok: Early mornings and late :
6 AM -10 AM 7PM-11PM 1 evenings are peak times for short, H
TikTok G CGEES | 10099 Videos '
'
: Pinterest: Evenings and weekend '
8 PM - 11PM 1+ afternoons are ideal for users .
H 1 planning projects and seeking '
Pinterest G ', inspiration. )
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Remember
@ Experiment: Test various posting times to Analyze: Regularly review analytics to identify patterns.
see when your audience is most responsive Stav flexible: Adapt as your audience's habits change.

4. Strategic Content Repurposing

Adapt your content to fit the unique style and requirements of each platform.

Create Visuals:
Design eye-catching images or
infographics.

Identify Key Points:
Extract main ideas or highlights.

Shorten for Twitter (X): Craft LinkedIn Post:
Summarize key points in tweets. Focus on professional insights.

Design Instagram Posts: Make Facebook-Friendly:

Use compelling visuals and short Blend text and visuals, encourage
captions. engagement.

Adapt for TikTok: Email Newsletter:
Create short, engaging video Summarize content and include
snippets. links.

Schedule Posts: Analyze and Optimize:

Use a content calendar for timely Monitor performance, refine
sharing. strategy accordingly.

5. Stay Trendy N 6. Partner S 7. Analyze 8. Boost
& Innovative w/Influencers & Optimize w/Ads
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Keep an eye on trending Micro-influencers often Regularly check your Identify top-performing
topics and viral content to have higher engagement analytics for what's posts and amplifying them
stay relevant. and more loyal followers. working and what's not. with paid ads.
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- Ethically “steal”ideasby % /_@- Look forinfluencers whose @ _ Track reach, engagement, %/ _@ - Use targeted ads to reach
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\ "8 remixing trending content. '/ ' "B values align with your brand. '/ "8 andconversionrates. B specific demographics. ',’
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Ready to transform your content strategy with expert guidance?
Contact me, a certified business coach, at photog@patricks.photo or call 315-503-1362!
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